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Tom Trezza said last vear that he

2006, Trezza produced 12 forums, where a handful

of sovernment executives from federal agencies gor
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gether to discuss industry issues. He sells sponsorships
expected his new company to bring in $300,000) in for the forums, and viewers can download the audio or
revenue for 2006. He L'L']i|“~'l'tl that goal as Trezza Media video recordings of each session.

brought in $630,000 in revenues last year, an impressive Other event
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Irezza. who lives in northern New Jersey, deci
step down as a group publisher of the Post Newsweek part of a custom publishing deal
company in the summer of 2005." There were changing launched with Post Newsweck in August. Trezza
dynamics in the government I'T marketplace,” savs produces two agency guides for the company, and 1s also
Trezza. “There was a focus on print and large events and  working with new owner 1105 Media on upcoming
| saw a gap in the area of smaller, intimate, face-ro~face projects. Trezza says he will continue launching new
executive t|L|-L!:_{]lt—'.{"hh'r-Jl]].? Opportunities.” products in 2007, mncluding a Web site that will contain

Trezza’s success started with the relationships he had white papers, research locuments and video content
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VITAL STATS: ash al government ¢xXccumy
Trezza Media's one-man show news radio station. Trezza 1" he says. ®

operation generated $630,000
in revenues in its first yeor.



